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Booking.com is a large-scale
geodata-based
search engine
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Where does 
geodata 
appear?
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On the property page
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Geo Entities

157M+

and a decision engine for travelers trust

Daily Geo Reqs 

300M+



6

Enable seamless, connected, and locally relevant experiences through 
geo-intelligence that help every traveler discover, book, and enjoy the 

best locations

MISSION
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🧠🔍

Capture Intent

“family-friendly villa in Tuscany 
near the beach, within a 30-

minute drive from Florence Airport 
and close to great local 

restaurants”

🛠️🧩

Translate to geo 
context

We turn that free text into trip 
type, dates, constraints and 

concrete geo-entities

✨🌍

Hyper 
Personalisation

Use geo features to rank, filter and 
recommend the right stays, 

transport and things to do for that 
specific intent

From free text search to geo-entity intelligence

PILLAR 1 PILLAR 2 PILLAR 3

CUSTOMER 
BEHAVIOUR
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Geo + LLMs : what we rank, and how we default views by 
traveller Intent

● Families: safe, quieter areas, short access to beach, super markets
● Couples: scenic views, intimate neighbourhoods, fine dining and evening 

walks 
● Nature: trails, water and viewpoints

Trip themes

● Geospatial features, walkability, real travel times
● UGC at scale: millions of verified reviews, photos, Q&As that describe 

what a place feels like, not just where it is
● Ranking & Relevance

Geo signals 
to elevate destinations & properties
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We moved from assuming what travellers wanted to 
understanding where, when and how they want to travel. 
Geo and AI is what makes that work at scale.

KEY 
TAKEAWAY
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Thank you!


